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G e n d e r P a y G a p Re p o r t 2023

O u r re su lt s h a ve b e e n ca lcu la t e d u s in g t h e re q u ire d sn a p sh o t d a t e o f
5 t h Ap r il 2 0 2 3 a n d h a ve b e e n in d e p e n d e n t ly ve r ifie d .

Our mean gender pay gap for the snapshot
date increased by 5.86% to 28.58%. This is
slightly above the Finance and Insurance
industry average of 24.7%.*

Our median gender pay gap is 12.55% 
which is an increase of 4.55%. This is 
considerably less than the Finance and 
Insurance industry average of 27.9%.* 

Th e r e  a r e  t w o  m a in  fa c t o r s  w h ich  a r e  in flu e n c in g  o u r  g e n d e r  p a y g a p :

The main reason for our gender pay 
gap is because we have more men 
In senior roles across the company, 
we have plans to address this.

Fewer women than men progress to
higher paid technical and specialist
roles within the company.

We’ve seen an increase 
in women working at 

Target across all levels, 
and plan to continue to 

work on this to close 
our gender pay gap.

D u r in g  t h e  la s t  y e a r
Partnered with Chwarae Teg to support the 
development of Women in Wales

Launched leadership development and mentoring 
programmes for all colleagues across all levels of 
the company

Added diversity and inclusion as a discussion point for 
our Exco and Board meetings

Adopted an effective hybrid working model to ensure 
we can fully support working parents and retain key 
talent

Continued to develop our school engagement 
projects.

*Source: ONS provisional results 2023

28.6%
MEAN GENDER PAY GAP

Finance and Insurance
mean average is 24.7%*

12.5%
M E D I A N G E N D E R P A Y G A P

F ina nc e a nd Insurance
me dia n a ve r a ge is 27.9%*

Our p lans to  close  the  g ap

Empower and support
our female leaders

We’ve partnered with Chwarae Teg to
support the development of Women in
Wales.

Bui ld a diverse and
inclusive culture

We’ve recently launched our 
com pa ny-wide diversity and
inclusion training a nd continue
to m easure all diversity across  the
company.

In addit ion to gender, we have other 
core areas that our diversity and
Inclusion team focus on, such as mult i-
generational,  mult i-cultural,  LGBT+
and disabil i ty.

Support and actively attract women

D eepen  our  re la t ionsh ips  w i th  
School s  a nd Un ive r s i t ies  to
prom ote  work ing  a t  Ta rget  
a nd the  grea t  ca reer  
oppor tun i t ies  a va i l a b le .

B u i ld  m ore  re la t ionsh ips  a c ross  
our  ne tworks ,  w i th  other
bus inesses ,  ou r  com m uni t y  a nd 
our  supply  cha in  tocha m pion
gender  equa l i t y .

We aim to have a

50%
Female Senior

Leadership 
Team by 2025

We celebrate diversity
by putting the spotl ight

on a
diverse co l league to share
their exper iences and help

strip away taboos.

I'm focused on using my position to positively influence the gender 
pay gap through mentoring, sponsoring Target’s Women’s 
Network (Women in Target) and by championing talent
across the businesss.

Katherine Bowen, Chief Financial Officer

Executive Sponsor for Women in Target

While we recognise the median gap is greater than 
last year, we’re focused on our goal to close the gender pay gap by the 
end of 2025.

We know this isn’t going to be easy but we’re committed to the steps 
required to get there; leading the way in the industry. We’re lucky to 
have passionate women and allies in Target leading the gender pay 
action plan.

Gareth Roach, Chief People Officer 
Sponsor for Diversity and Inclusion

“I confirm that the data reported for our Gender Pay Gap Calculations is accurate and in accordance with the requirements of the Equality Act 
2010 (Gender Pay Gap Information) Regulations 2017” Peter O’Connor, CEO, Target Group
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F e m a le s  a n d  m a le s  b y  p a y  b a n d

This shows
less than 1%
difference 
between women 
and men.
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F e m a le s  a n d  m a le s  r e c e iv in g  a  b o n u s

We’ve progressed our gender pay action 
plan alongside our Women in Target Group 
(WinT) programme, providing career 
development and mentoring for our female 
colleagues.

We’ve recently launched coaching and peer to 
peer learning via the #IAmRemarkable group.
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